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ibisfaint

.07Million MAU

The world is drawn on ibisPaint

The go-to drawing app ranked No. In-house ads accelerate

for 7 consecutive years* subscriptions Japanessiloce SRl

® Overseds MAU Ratio: Over 90%%2 » Subscribers: 397K (Paid Conversion Rate: 1.0%) # Global IP Market :
s Cumulative Downloads: 520 million & Subscription ARPU: 17.1x In-app Advertising ARPU Expected to Reach JPY 20 Trillion by 2033 *3

*1 App Store “Graphics & Design” category (from 2019 through January-November 2025), global basis, Monthly Active Users (MAU). Source: data.ai by Sensor Tower
*2 January—-December 2025, global basis, Monthly Active Users (MAU). Source: Company research
*3 Source: “Intellectual Property Strategic Program 2025,” Cabinet Office of Japan. Available at: https://www.cas.go.jp/jp/seisakukaigi/titeki2/chitekizaisan2025/pdf/suishinkeikaku.pdf (accessed April 6, 2026)




I About ibis

A Japan-Based Tech Company Developing

the World’s No. 1 Mobile Painting App

Net Sales Breakdown MAU and Subscribers Trend Company Profile

by Business Segment

MAU (millions, left axis) == Subscribers (thousands, right axis
B Mobile Segment (ibisPaint Development and Operations) ( ) ( 9 )

M Solutions Segment l: '
M Al Singing Voice Synthesis Segment . = ak
Established: Bf:|

o illi .
2.4 % ‘ (millions) Subscribers 3 97K (thousands)
°0 400 Numberof @) 3 57 |
S = 1 I
mau 40.07m Employees: |
® 320 Including 302 IT engineers |

Net Sales

40
¥ 5000B Locations:
FY2025 %0 e 240
20 (123:3%) 190 Osaka
4] ]% Aug 2018-Dec 2025
10 80
Mobile Segment Revenue Breakdown
Yoo, I 5 | | T°kV°
75.9% 24.1% 2018/5 2025/12 Nagoya
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| __.'_‘-‘?*:':Bringing surprise and joy to young creators worldwide
i with technology born in Japan

A pioneer Dual-track management: Delivering technology
in technology Engineering x Marketing born in Japan to every
corner of the world

Began programming in elementary Combining engineering expertise Delivering “"WOW!” experiences and
school and became immersed in with marketing insight, he led the the joy of creation to Gen Alpha and
building high-speed, high- company’s global expansion and Gen Z worldwide, accelerating
performance technology—creating guided ibis to its 2023 public listing. creativity and unlocking new
innovations born in Japan that can possibilities in the Al era. Eiji Kamiya
compete globally.

President & CEO

' Borninl1973,
Nagoya, Aichi, Japan
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I Corporate Philosophy

A steadfast passion continues to drive ibis forward

MISSION

MISION Boost Japanese Tech to the World

ibis aims to elevate the global presence of ‘Made in Japan’
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VALUE

Group of Experts in . Rapid Decu:.lon—qulng Continuous Challenge
Advanced Technologies and Execution

We are a group of experts who Not only do we develop fast and By relentlessly pursuing challenges
continuously acquire cutting-edge efficient software, but we also make without slowing down, we create
technologies, fully aware of our role swift decisions and execute them new value and drive innovation.

as specialists in advanced promptly, ensuring agility in our

technology, committed to solving operations.

societal challenges. f
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I Our Journey So Far

Continuing to expand into global markets,

(millions of yen)
6,000

M Solutions Segment
5,000 B Mobile Segment
4,000
3,000
2,000

1,000

0

Net Sales Trend

H Al Singing Voice Synthesis Segment

FYOO/9 FY03/9 FYO5/9 FYO7/9 FY09/9 FYN/9 FYI13/9

Mobile Segment
CAGR

31.4-.

FY20-FY26

Changein
Fiscal Year-End

r=n
1

FY15/9  FY17/9 FY19/9 FY20/12

1 May. 2000
|
Key
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Jun. 2011

ibisPaint Released

Listed on TSE Growth Market

Current Fiscal Year Outlook

FY22/12 FY24/12 FY26/12

Global Market Expansion Phase
Mar. 2023 Apr. 2025
| I

Al Singing Voice Synthesis
Segment Launched

Global Market Expansion Strategy

Focus on Internet
advertising to invest in
high-performing markets

Establish a proven “success

2 formula” to maximize

investment efficiency

Foster growth cycles
through disciplined self-
funded investment




I ibisPaint Achievements

b ibisPaint has become the world’s No. 1 global appfl‘;

= :

M Global Active User Ranking

Graphics & Design Category : - As of December 2025

17 AW 520,

Seven consecutive years as No. | \ 7 Overseas ratio 93.9%

B ) . —
o Users Under the Age of 25
As of December 2025 6 | ' ’ | As of December 2025

= 40.07M : 9]7/3

Overseas ratio 90.5% 2 L= s A leading painting app
for Gen Alpha and Gen Z creators

]
‘M o
N T e R
itegory (from 2019 through January—November 2025), global basis, Monthly Active Users (MAU). Source: data.ai by Sensor Tower *2 MAU overseas

- 2025), worldwide, MAU, in-house research *3 Share of active users under the age of 25 on iPhone and Android (January—November 2025) in Japan and
. Source: data.ai by Sensor Tower. The comparison includes five leading apps considered by the Company to be its direct global competitors

o)

%s léls Copyright © ibis inc. All Rights Reserveci.’:"-'
3 »

s



I Market Opportunity

Expanding Creative Demand .
Among Gen Alpha and Gen Z Market Potential

ibisPaint User Ratio Under 25 Global Art App Market Size (2035) CAGR(2025-2035)

High-Growth Market

usp2.368 + 12.4+

(January ﬁj'ﬁbmﬁef‘i . Data ‘cover two countrles Jopqn and the United States, based on data.ai by Sensor Tower

f > ‘(2 5 (zrkef S|zé SD 236 billion; 2025-2035 CAGR: 12. 4%) are based on independent research and
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I Strengths of ibisPaint (1)
Designing a seamless user experience
to be the first illustration app of choice for Gen Alpha and ;'

Easy to Start Content that Drives Growth and Continued Use

Basic Functions Are Free

Freemium

ibisPaint YouTube Subscribers

model

Onboarding

Superior Usability

Top-Tier App Store Ratings

wosee B[ 15
Google Play 4 6 /5

PC-Class Advanced Features
Full-Scale Creation with a Single Finger

Highly optimized
mobile-first design

Click the image to view the demo video

\38 16 IS copyright © ibis inc. All Rights Reserved.


http://youtube.com/watch?reload=9&v=VfxVj5nT6EU&feature=youtu.be
http://youtube.com/watch?reload=9&v=VfxVj5nT6EU&feature=youtu.be

I Strengths of ibisPaint (2)

Cumulative Global Downloads

Countries and regions (millions of downloads) Over Time Exceeded

where ibisPaint is used
600
B Overseas 500m

OVER 500 m Japan Exceeded
400 3 0 OM
Exceeded
300
o 100w
]
0 — D

2018/12 2020/12 2022/12 2024/12 2026/12

Cumulative Downloads by Major Countries and Regions™
(as of December 2025)

MAU Composition: Global User Share

(Japan and Overseas)

oo
90.5 88.75

as of
December 2025 December 2025

Supported in

19

Languages

v H Overseds M ibisPaint
H Japan M Total of Direct Competitor

Painting Apps

y rch *2 !thuory—December 2025, gIoE)oI b;ms
- . ‘ ), global basis, Monthly Active Users (MAU
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I Strengths of ibisPaint (3)

Promoting conversion
through our own
advertising for free

Low-cost user /4
acquisition

Through advanced technology and q lean, ellte team,

Paid users

(Subscriptions Billing +
One-Time Purchase Apps)

Conversion to paid plans

Free app active

users

Free Access

Potential users

\38 Ié (s Copyright © ibis inc. All Rights Reserved.

An ecosystem that efficiently monetizes our user base

Diversified monetization and continued use

Organic growth

. through word of mouth

A stable, diversified sales structure
Sales Breakdown of the Mobile Segment

~—— ARPU ———

7
2.83:) =
¥18.7
¥ [ ] B In-App Subscription
FY2025 Advertising Billing )

B Subscription Billing (42.5%)
B One-Time Purchase App (9.6%)
In-App Advertising (47.7%)

'

Industry-leading productivity
Sales Per Employee
as of December 2024

¥x70.56m

(Mobile Segment Employees Basis)

€ iment sales by the number of employees excluding
t ‘f‘.). ppuecl to Company C's comparable businesses



Al Singing Voice Synthesis Segment

Stable Growth Business New Growth Business

Client Portfolio

Mo HONDA

B Contract Development (26.1%) M VoiSona (78.1%)

Sales Provides mobile-app development for Sales Leveraging the voice-synthesis technology
domestic companies, supporting of our subsidiary Techno-Speech, Inc., we
¥2 0 5B implementation across all devices. Strong ¥0 ] ]B provide an Al Singing Voice Synthesis App
g expertise in cloud server construction and ® “VoiSona” and aim for global expansion.
FY2025 migration. FY2025

Client Portfolio

SonyMusic KONAMI KAWAI
SoftBank brother CASIO

IT Engineer Dispatch (73.9%) Contract Development (21.9%)

weE#th dwango

\38 lé IS cCopyright © ibis inc. All Rights Reserved.

I s well as sales from the production of voice libraries for both V0|Sonc1 and CeVIO ]2
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I Overview of Growth Strategy

Entering a prime phase for monetizing

one of the world’s largest user bases

(100 million yen) Medium- to Long-Term Sales Growth Image Growth Targets for FY2035
160
Consolidated Net Sales
140
M&A Activities ;
M Al Singing Voice Synthesis Segment » ¥ B
120 B Mobile Segment (Subscription Billing) CAGR ®
Mobile Segment (Non-Subscription Billing)
100 W Solutions Segment U LA
FY20-FY35
(excluding M&A) Total Subscription Contracts
80
* 2 M
40 ].73 billion yen sEb;riétiEnEsalDes
1.35 ciionyen A Non-subscription Subscription Rates
20 Sales
0 o
FY2000/9 FY2005/9 FY2010/9 FY2015/9 FY2020/12 FY2025/12 FY2030/12 FY2035/12 Y /o

Seeding Phase (-2015) Growth Phase (2016-2023) @ Harvest Phase (2024 onward)

\58 16 IS copyright © ibis inc. All Rights Reserved. . - EBnasligate jum-Term Management Plan for 2026



I Growth Strategy (1)

Driving subscription conversion

via free in-app house ads to 40 million active users

Growth Impact of Subscriber Expansion

Subscription
Billing
Sales

(Mustrative)

¥24.0s
. |
| ¥6.08

¥1.208

FY2025 Results gEllleklelgfe]ile]p Potential
Users Subscribers™ Heavy Users™

2.00n 7.94,

Number of Monthly

Active Users

40.07 v

0.397m

—— 1.0z — 5.0% 19.8«

Strategic target

\38 16 (s Copyright © ibis inc. All Rights Reserved.
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Conversion
rate

Three Growth Drivers

1 Freein-app house ads

) New function enhancements
exclusive to subscriptions

3 Optimized onboarding
to increase conversion

Progress in Number of Subscriptions

(thousands of W Mobile W PC
subscriptions)

CAGR

7 56.8

600 FY21-FY28 547.4

853.9

300

0

U
\
&

QU
ANEIONEIAN
PN &<

o O
\NEA
& PP

&

W@\\‘» fi\\\w
&

ot

try Qv 'll:cgé of 3-10%) *2 The number of heavy users
subscribers * Figures are based on actual
gpihq 2026 Medium-Term Management Plan 14



I Growth Strategy (2)

Accelerating subscription growth
through pro use features and multi-device expansion™

-:1 \:
Enhancing Professional Features
Sales Trends of ibisPaint for Windows/Mac Based on User Feedback

B One-Time Purchase App M Subscription Billing

(thousands of yen) Subscription Service One-Time Subscription Mac Version
90,000 Launched Purchase App Price Increase Released
Second Price °

80,000 Increase

70,000
One-Time Purchase App
60,000 First Price Increase

50,000 l ° | Establishing ibisPaint

Windows Version as a Lifelong Creative Partner

40,000 Released

30,000
20,000

10,000

@2l Bl | gl @l al @l el qal @l @l o
FY2022 FY2023 FY2024 FY2025

\38 16 IS copyright © ibis inc. All Rights Reserved.




I Growth Strategy (3) A

el -‘.o-’"’ ; v S = - - P —— - e y - 2 oA C
L i WA e DOV Y S I A e AR e TN SRy D Sl o TR AR AR S [E T AT i

Concept: Next-Generation Creative Platform

A New Music Creation

: . o S Empowering Creative
The Ever-Expanding Creative Activities of ibisPaint

Expression of Next-Generation

Innovative Creation Tools
Leveraging Al

New Al Features “Smart Credit”

Experience
New Monetization via

Voice Library Extensions
(Enhanced Paid Models)
a Usage-Based Model

\/(-)i.§0 N & H |b|S@aint H New Products for

Al Singing Voice Synthesis App Painting App Next-Generation Creators

Ongoing Release including 3D Animation

Strategic M&A Ul Customization x Design

Music Video Creation Tools
Integrating Video and Music

Synergies Driven by User Traffic

Enhancing and Expanding Product Value Evolution Toward Professional-Grade
from ibisPaint (40 million MAU)

Unleashing Creative Expression and Generating New Culture from Japan

\38 1615' Copyright © ibis inc. All Rights Reserved. - '_ e 16



I Growth Strategy for the Solutions [ Al Singing Voice Synthesis Segment

Accelerating corporate gr wth
through stable sales and Al-drlven mark ~:’-‘-

u.~ ,i
¥ -‘11'.‘

Solutions Segment - Al Singing Voice Synthesis Segment

Evolving into a high-margin,
scalable Sler business model

Applying the ibisPaint model to
lead Al singing voice synthesis

M&A-Driven Sler Base Target for Corporate Value Enhancement

Before M&A | After M&A

Corporate Value \ Corporate Value

Techno-Speech, Inc. '
v« 510m/ «2.5:

Business scalability is improved by On April 1, 2026, Zeroichi Start Inc.
high-quality Sler enabled by no-code will be merged into the

B and Al-driven development efficiency. Company, strengthening our SI
talent and technical capabilities.

Driving a fivefold increase in corporate value by scaling our mobile
development and global growth model through M&A.

\58 léls Copyright © ibis inc. All Rights Reserved. e _ B 17



I FY2026 Performance Plan

Accelerating growth with 1.4x subscrlptlon bllllng sales

driving further proflt expansmn

Company-wide: Subscriptions: Sales

Net Sales and Operating Profit

By Segment: Net Sales and Operating Profit

- MOb".e Sales MOb”.e Segment Profit ! H Sales -@- Subscription Contracts (thousands) ™

M Solutions Sales Solutions Segment Profit s

M Net Sales M Operating Profit B Al Singing Voice Al Voice Singing Synthesis (millions of yen)
Synthesis Sales Segment Profit |
millions of yen Sales millions of yen Subscription
( en) Growth Rate ( ver) crowthrate 947
9 +37.74 |
+9.0+ |
Sales
Growth Rate

3,084 +6.8

Su bscriptiy{

Billing Sales
Growth Rate

;44.1%
Sales
Growth Rate
+46.3-
1,201 el 1,355
(24.0%) (24.9%)
289 o
FY2025 FY2026 FY2026 -55 FY2025 FY2026
Results Plan Plan Results Plan

\33 IéfS' Copyright © ibis inc. All Rights Reserved. : s~ ‘:4 18
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I Key Consolidated Management 'ndlCCltors ,;-_,--:_:_.:' &

o “‘ Lol ‘
Disclosure of New "I'
Targeting Subscriptic

Operating Profl

(Unit: million yen) FY2024 FY2025 FY2026 FY2027 FY2028

Net Sales 5,454 6,327 7,427
YoY(%) - 8.2% 9.0% 16.0% 17.4% -
Mobile Segment Sales 2,611 2,830 3,084 3,591 4110 13.2%
Subscription Billing Sales 687 1,202 1,731 20515 2,791 32.4%
Solutions Segment Sales 2,014 2,055 2,196 2,525 3,030 13.8%
Al Singing Voice Synthesis Segment Sales - 118 174 210 286 34.0%
Operating Profit 1,155 1,201 1,355 1,634 1,987 18.3%
YoY(%) - 4.0% 12.8% 20.6% 21.6% -
Operating Margin 25.0% 24.0% 24.9% 25.8% 26.8% -
Net Profit Attributable to Owners of the Parent 839 848 940 1,093 1,339 16.4%
YoY(%) - 1.2% 10.8% 16.3% 22.5% -
ibisPaint Subscription Contracts (thousands) 232.0 397.6 547.4 700.6 853.9 29.0%
ROE (Return on Equity) (%) 49.7% 29.9% 29.3% 27.3% 27.0% -

EPS (Earnings per Share) (yen) 46.0 46.3 51.3 59.3 72.7 16.2%

s3I NN
\:; 6 onsolldated medium-term management plan.
d results to FY2024/12 non-consolidated results

\38 lé s Copyright © ibis inc. All Rights Reserved. mg mqrgm This plan assumes organic growth and excludes the impact of M&A 19



I Shareholder Returns

Leveraging our world-class technological capabilities

to deliver sustainable growth and shareholder returns

Capital Allocation Priorities

Growth Investments

] Strategic investments in the expansion of
new business areas and M&A

Strengthening
9 Our Business Foundation

Investing in human capital to
enhance long-term business sustainability

Shareholder Returns

Dividend payout ratio targeted at 20-25%;
considering further dividend increases
aligned with profit growth

\)S Ié IS copyright © ibis inc. All Rights Reserved.

(millions of yen)

Dividend YoY

+20.0

ROE 3-Year
Average

36.3x

FY22
Result

Profit & Dividend Trends

B Consolidated Net -®- Dividend Per Share - ROE
Profit Attributable to

Owners of the Parent

830

940

840

(Pre-Spilit)
¥?0
49_7% (Pre-Split) e
¥50 (Post-Split)
¥40 t ¥12
(Post-Split)

¥10

29.3%

FY26
Plan

FY23
Result

FY24
Result

20




I Risk Management, Governance and Sustainability

Strengthening the management foundation for sustainable growth

Risk Management Governance Sustainability

Identifying and managing
key risks within our strategy

Ensuring robust management
through rules and execution

Key Initiatives Key Initiatives

Key Initiatives

& Diversifying growth drivers through
M&A and new businesses to reduce
reliance on core products.

& Operate a risk and compliance
committee that addresses timely

topics on a monthly basis. development, and retention

@ strengthen development capacity
through talent investment and workplace
improvements amid IT labor shortages.

@ Conduct company-wide training and
assessments on information security at
onboarding and annually thereafter.

@ Improving employee skills through
business-unit-led training and continuous
learning opportunities.

\38 lé s Copyright © ibis inc. All Rights Reserved. i isclosed in the Growth Potential Materials

Strengthening human capital
as a source of value creation

@ Upgrading HR systems, training frameworks,
and work environments to support recruitment,

2



We will continue delivering “WOW!” experience to t\h‘e-.j: (o] Ic
through technology and creativi i

. g
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https://contents.xj-storage.jp/xcontents/AS05117/0ccf1ba9/00ac/4a98/9165/08da39747d79/140120260210553532.pdf
https://contents.xj-storage.jp/xcontents/AS05117/0ccf1ba9/00ac/4a98/9165/08da39747d79/140120260210553532.pdf
https://www.ibis.ne.jp/en/ir/
https://forms.office.com/r/Vh2CERwcxN
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